ROCK AND ROLL HALL OF FAME AND MUSEUM BROCHURE
ART DIRECTORS:
DESIGNERS:

Mark Schwartz, Joyce Nesnadny
Joyce Nesnadny, Brian Lavy, Michelle Moehler, Mark
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Schwartz
STUDIO: Nesnadny + Schwartz, Cleveland, OH
CLIENT: Rock and Roll Hall of Fame and Museum
PHOTOGRAPHER: Tony Festa (collection), various (people and events)
TYPEFACES USED: OCR (headlines), Century (text)
SOFTWARE: QuarkXPress, Adobe Photoshop
COLORS: Seven-over-four, process, varnish and metallics (cover);
nine-over-nine, process, varnish and metallics (interior)
PRINT RUN: 7,000
CONCEPT:

In designing this piece, Nesnadny + Schwartz’s goal was
“to design a brochure that communicated the significance of the
Rock and Roll Hall of Fame and Museum to potential donors
and supporters in the music industry,” says Mark Schwartz.
“The Museum’s goal is to recognize and explore the impact of
those who have contributed significantly to the history of rock
and roll.” To communicate this,
“our solution was to design a piece which presented itself in a
somewhat unconventional format,” says Schwartz. “Photographs
of the inductees, various memorabilia and artifacts were used
liberally throughout the brochure; this enabled us to provide
a colorful, lively and visually engaging piece that was inviting,
compelling and fact-filled.”
SPECIAL PRODUCTION TECHNIQUES: The front cover was printed in
three passes: The first pass was four-color process plus a metallic
copper, the second was gloss spot varnish and the third was dull
spot varnish. Text was printed in two passes, with the first pass
consisting of four-color process plus a metallic green and the
second of black, red, metallic green and gloss spot varnish. All
metallic type was manipulated in Photoshop and printed as either
a 45 percent screen or as 100 percent of metallic copper or green.

CLEVELAND INSTITUTE OF ART CATALOG
Joyce Nesnadny, Mark Schwartz
DESIGNERS: Joyce Nesnadny, Brian Lavy, Michelle Moehler
STUDIO: Nesnadny + Schwartz, Cleveland, OH
CLIENT /PRODUCT: Cleveland Institute of Art/art school
PHOTOGRAPHERS: Robert A. Muller, Mark Schwartz
TYPEFACES USED: Bodoni (headline), Meta (text)
TYPE DESIGNER: Erik Spiekermann (Meta)
SOFTWARE: QuarkXPress
COLORS: Six, match
PRINT RUN: 48,000
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CONCEPT: “The Cleveland Institute of Art is an academic
institution that provides education for men and women who seek
professional art careers,” says Mark Schwartz. UCLA offers a
strong preprofessional foundation and a variety of art and design
majors within its state-of-the-art facility. The catalog”-the fourth
set of recruiting materials Nesnadny + Schwartz has produced
for the school-is the cornerstone of CIA’s recruiting efforts. The
audience consists primarily of high school students.” To arouse
interest in the school, to articulate the scope of the school’s
programs and to showcase the creative energy, challenge and
excitement of a CIA education, “the catalog provides a colorful
in-depth look at the school, interspersed with compelling images
of activities at CIA and of
student artwork.” To ensure
the catalog could stay up to
date, all course descriptions
and schedules are contained
in a two-color addendum
publication that is updated
annually.
SPECIAL COST-CUTTING TECHNIQUES:
“The new catalogs were
produced with dramatically
different covers,” says
Schwartz. “By using the
same 52 pages of content
and changing the covers,
we were able to realize an
overall savings in our creative
and production budgets of
approximately 50 percent.”

